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Do not assume content reflects current 
scientific knowledge, policies, or practices. 
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PROGRAM ANALYSIS AND APPRAISAL BRANCH 


OFFICE OF THE CHIEF 
To review, analyze, and develop food marketing programs of the Food Distribu- 
tion Administration; to appraise their effects on farm income, prices, costs, 


UNITED STATES DEPARTMENT OF AGRICULTURE 
FOOD DISTRIBUTION ADMINISTRATION 


U.S. Beparimest of Agriculture 


marketing practices, consumption, and on the efficient and proper distribution 
of the available supply of fonds and to propose changes to improve the effec- 


REGIONAL PROGRAMS DIVISION 
To work with the regional offices and with the various branches 


to determine what marketing and distribution programs are best 
adapted to each region; to assist the regional offices in analyz— 
ing marketing problems of the area and in working out adjustments 
in existing programs or in developing new programs; and to assist 
in the coordination of the work of the regional offices in 
economic analysis, program appraisal, and program development. 


To review and analyze the various services and regulations of the 
Federal and State Governments affecting the marketing of farm 
products as a basis for developing a more effective FRA program 
and for working out cooperative relationships between FDA and 
other Government agencies; to measure the effects of such 
services and regulations upon farm prices and income, upon costs 


' jand methods of marketing, upon costs of living, and upon consump- 


tion; and to recommend such changes as may be necessary to bring 
about more efficient and orderly distribution 


To study the existing outlets for farm products in relation. to 
present and proposed programs and to help develop new or im— 
proved outlets; to re¢ommend such programs as may be necessary 
to encourage desirable changes in consumption; and to give 
special attention to the development of marketing and distri— 
bution programs to satisfy more fully the wants and needs of 
all groups of producers and all segments of the consuming 
public. 


NG PROBLEMS DIVISION 
To determine what adjustments are needed in marketing methods 
and practices in order to solve special food distribution pro- 
blems caused by the war, and to recommend any adjustments or 
changes in existing programs or in new agricultural marketing 


jand distribution programs which may be needed for the most 


effective management of our food supply. 


To collect, tabulate, summarize, analyze and interpret statis— 


tical data related to marketing and distribution of foods and 
agricultural products; and %0 furnish periodic and special 


reports as required 


Prepared in Organization and Procedure Division 
January 25, 1943 
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Deputy Direetor for 
Food Industry and 
Regulatory Activities 
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